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BOTTLED WATER GIANT
BLUETRITON ADMITS
CLAIMS OF RECYCLING AND
SUSTAINABILITY ARE
“PUFFERY”

Bluelriton, owner of Poland Spring and other brands of
water packaged in plastic, stated in a court filing that
1ts claims of sustainability are “vague and hyperbolic.”
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Packaged bottles of Poland Spring water on a conveyer belt in 2016. Photo: Shawn Patrick
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In ongoing litigation over the greenwashing of plastic recycling,
the bottled water company BlueTriton made a revealing argu-
ment: its claims of being environmentally friendly aren’t viola-
tions of the law, because they are “aspirational.”

BlueTriton — which owns Poland Spring, Pure Life, Splash,
Ozarka, and Arrowhead, among many other brands — is esti-
mated to contribute hundreds of millions of pounds of plastic to
U.S. landfills each year. BlueTriton used to be known as Nestlé
Waters North America, which was bought by the private equity
firm One Rock Capital Partners in March 2021. The company,
which has a history of draining aquifers to get the water that it
encases in polluting plastic, owns about a third of bottled water
brands in the U.S. Yet with sleek, green — and blue — PR materi-
als, BlueTriton markets itself as a solution to the problems of
plastic waste and water.



“Water is at the very core of our sustainable efforts to meet the
needs of future generations,” BlueTriton declares on its website,
spelling out its promise for sustainable stewardship over a pic-
ture of pine trees, pristine water, and clouds. The company’s
Instagram account is similarly nature-oriented and wholesome,
filled with green-tinged images of people hiking and enhancing
the native trout population.

The claims were a bridge too far for the environmental group
Earth Island Institute, which sued BlueTriton in August, arguing
that its misleading sustainability claims violate a local
Washington, D.C., law known as the Consumer Protection
Procedures Act, which is designed to prevent “deceptive trade
practices.” In response, the company defended its green self-pro-
motion by explaining that everyone should realize that the
claims are meaningless nonsense.



“Many of the statements at issue here constitute non-actionable
puffery,” BlueTriton’s attorneys wrote in a motion to dismiss the
case submitted to a D.C. court in March. “BlueTriton’s represen-
tation of itself as ‘a guardian of sustainable resources’ and ‘a
company who, at its core, cares about water’ is vague and hyper-
bolic,” the attorneys continued. “Because these statements are
‘couched in aspirational terms,’ they cannot serve as the basis
for Plaintiff’s CPPA claim.”

Dirty Business

When BlueTriton picked a new logo in April 2021, it explained
its choice on Instagram as a nod to its commitment to nature
and environmentalism. “Iriton is a god of the sea in classical
Greek mythology,” the company wrote. “Combined with the
color blue, representing water, the new name and logo reflect
our role as a guardian of sustainable resources and a provider of
fresh water.”

Several of its brands go even further, suggesting that they are
helping address the plastic problem because the bottles can in
principle be recycled. BlueTriton brands Poland Spring, Ozarka,
and Zephyrhills Water advertise that “We use #1PET plastic,
which can be used over and over again!” Pure Life water boasts
that all its bottles are “100% recyclable ... and can be used for
new bottles and all sorts of new, reusable things.” Deer Park
claims that its recyclable bottles help “keep plastic out of land-
fills” and that the company “care[s] about you & our planet.”






